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2007101\RPT Privately Owned Business1

INTRODUCTION

This report was commissioned by the Donald W. Reynolds National Center for
Business Journalism and conducted by Behavior Research Center (BRC). The purpose of the
study was to measure issues related to coverage of privately-held and minority-owned
businesses.

The information contained in this report is based on 400 in-depth interviews with
independent business owners and managers  throughout the United States. All interviewing
was conducted in February 2008 by executive interviewers at BRC’s state-of-the-art
Computer-Assisted Telephone Interviewing (CATI) facility in Phoenix. Interviewing was
conducted under the direct supervision of BRC supervisory personnel, who randomly monitor
interviews as they are conducted and who validate completed interviews. Prior to beginning
the interviews, all interviewers were trained in all aspects of this job, including protocols for
open-ended questions and sampling techniques.

When reviewing the results from this survey, it should be kept in mind that all surveys
are subject to sampling error. Sampling error, simply stated, is the difference between the
results obtained from a sample and those that would be obtained by surveying the entire
universe under consideration. The overall sampling error for this survey is approximately +/-
5.0 percent at a 95 percent confidence interval.

Behavior Research Center has presented all of the data germane to the basic
research purposes of this project. However, if Reynolds Center management requires
additional data retrieval or interpretation, we stand ready to provide such input.

BEHAVIOR RESEARCH CENTER
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STUDY FINDINGS

MEDIA INTERVIEWS

Almost three in ten (28%) respondents report they have been interviewed by the
media at some time in the past. Those running larger businesses are most likely to have been
interviewed.

TABLE 1

“To begin, have you ever been interviewed by
the media, either about your business,
businesses in your sector or about business
conditions or issues in general?

% Yes

Total 28%

GENDER
Male 32
Female 23

ETHNICITY
Caucasian 29
Minority 20

ANNUAL SALES
Under $500K 22
$500K to $999.9K 29
$1 million to $2.5 million 34
$2.5 million + 33

~~~~~~~~~~~~~~~
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Among those who have been interviewed, almost nine in ten indicate the story
resulting from their interview was balanced (88%), fair (88%) and accurate (85%).

TABLE 2

“In your opinion, was the resulting story. . .”  (READ EACH)

N = 111 Yes No
Not

Sure

Balanced 88% 6% 6%
Fair 88 7 5
Accurate 85 8 7

~~~~~~~~~~~~~~~



��������	��
�����	���
���	���� � ���������	� 
 ��
��� � 
�	��	 ��
 ��
��� 
 �
���� � �� �	������ � �������
��������	
��
�
��������������	
��
�
�
�
� ���������� ���
�����������������������
�		
��������������� ��� �����!

4

2007101\RPT Privately Owned Business

ATTITUDES TOWARD QUALITY OF MEDIA COVERAGE OF BUSINESS

Next, we asked a series of questions relating to respondent perceptions of media
coverage and bias toward business, and results show a business community that holds mixed
–  and in some cases, contradictory – views on the subject.

For instance, respondents are almost evenly divided, but trending slightly toward the
negative, when asked whether the media does a good job of covering their own business
sector.
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On the other hand, most of those with an opinion agree the media “gets it right” when
covering their business sector. 

Nearly identical percentages agree that the media is accurate in its coverage of small
and independent businesses.
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Six in ten (61%) agree that the media generally reports business news in the proper
context.

Half (48%) disagree that the media, in general, is biased toward private business
owners, but importantly, four in ten (38%) small business owners feel that the bias exists.
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On the other hand, fewer than three in ten agree that media bias exists toward either
minority or women business owners.
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Two-thirds (68%) agree that business reporters too often ask slanting or misleading
questions. 

Over eight in ten (83%) agree that business reporters need to improve their
understanding of business.
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IMPORTANCE OF BUSINESS NEWS AND COVERAGE

Not surprisingly, nine in ten (90%) feel it is important to them to get the latest business
news.

Likewise, eight in ten (78%) agree that more coverage of small and independent
businesses would be helpful to their business.
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EXAMPLES OF MEDIA BIAS TOWARD MINORITY-OWNED BUSINESS

Those who agree that there is bias in coverage of minority-owned businesses were
asked for an example of such bias. As may be seen in the table below, examples cited are
largely unspecific, and most importantly, six in ten cannot cite an example.

TABLE 4

Asked of Those Who Agree That Media is Biased

in Its Coverage of Minority Businesses

(IF STRONGLY AGREE OR AGREE IN Q2J, ASK:) “Can
you give me an example of media bias in its coverage of
minority-owned business?”

N = 104

DISTORTED/UNFAIR COVERAGE (NET) (18%)
Only represent minority business 7
Inaccurate/biased reporting 3
Celebrity owners get more coverage 2
Black owners get more coverage 2
They focus more on women owners 2
Hispanics get too much coverage 2
Biased coverage draws attention of
authorities 1
Inaccurate coverage never corrected 1

LACK OF COVERAGE (NET) (14%)
Never cover minority business 13
Hispanic owners don’t get enough coverage 1

NEGATIVE COVERAGE (NET) (5%)
Only hear/see the bad things 4
Represent black owners as dishonest 1

Miscellaneous single mentions 6

None/Don’t know 60

Total exceeds 100% due to multiple responses
~~~~~~~~~~~~~~~
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IMPORTANCE OF MEDIA COVERAGE TO THE SUCCESS OF THEIR BUSINESS

While six in ten (59%) indicate media coverage is important to their business, just
19 percent feel it is very important. Women, minorities, those who have been interviewed and
owners of the smallest businesses are most likely to see media coverage as important to their
businesses.

TABLE 5

“In general, is media coverage very important, somewhat
important, not very important or not at all important to the success
of your business?”

Very
Important

Somewhat
Important

Not Very
Important

Not at All
Important

Not
Sure

Net
Important/

Not
Important

Total 19% 40% 23% 17% 1% +19

GENDER
Male 17 38 26 18 1 +11
Female 20 42 20 17 1 +25

ETHNICITY
Caucasian 17 40 25 17 1 +15
Minority 29 42 11 18 0 +42

ANNUAL SALES
Under $500K 24 39 18 19 0 +26
$500K to $999.9K 19 36 22 22 1 +13
$1 million to $2.5 million 12 42 28 18 0 +18
$2.5 million + 21 38 26 15 0 +18

BEEN INTERVIEWED
Yes 23 41 24 12 0 +28
No 17 39 23 20 1 +13

~~~~~~~~~~~~~~~



��������	��
�����	���
���	���� � ���������	� 
 ��
��� � 
�	��	 ��
 ��
��� 
 �
���� � �� �	������ � �������
��������	
��
�
��������������	
��
�
�
�
� ���������� ���
�����������������������
�		
��������������� ��� �����!

12

2007101\RPT Privately Owned Business

Notwithstanding the importance of media coverage to their businesses as evidenced
in the previous table, only seven percent report they often seek media coverage and fully 55
percent indicate they never seek out the media.

TABLE 6

“Does your company often, sometimes, seldom or never
seek  media coverage about your company or business
sector?”

Often Sometimes Seldom Never
Not
Sure

Total 7% 14% 23% 55% 1%

GENDER
Male 5 15 27 52 1
Female 8 15 18 58 1

ETHNICITY
Caucasian 6 15 24 54 1
Minority 9 13 11 65 2

ANNUAL SALES
Under $500K 8 16 21 55 0
$500K to $999.9K 10 8 19 62 1
$1 million to $2.5 million 3 18 26 52 1
$2.5 million + 7 12 33 48 0

BEEN INTERVIEWED
Yes 13 21 27 39 0
No 4 12 21 62 1

~~~~~~~~~~~~~~~
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Those who ever seek media coverage were asked if they have a media relations
position in their company. Two in ten (22%) have such a position.

TABLE 7

Asked of Those Who Ever Seek Media Coverage

“Do you have a public or media relations position in your company?

N = 175 % Yes

Total 22%

GENDER
Male 16
Female 29

ETHNICITY
Caucasian 22
Minority 27

ANNUAL SALES
Under $500K 16
$500K to $999.9K 19
$1 million to $2.5 million 27
$2.5 million + 20

BEEN INTERVIEWED
Yes 22
No 20

~~~~~~~~~~~~~~~
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The same respondents were then asked if they use media or public relations
consultants to work with the media on their behalf. Almost two-thirds (64%) never do so and
just three percent often use such consultants.

TABLE 8

Asked of Those Who Ever Seek Media Coverage

“Do you often, sometimes, seldom or never use media or
public relations consultants to interact with the media on
your behalf?”

N = 175 Often Sometimes Seldom Never
Not
Sure

Total 3% 10% 22% 64% 1%

GENDER

Male 5 10 23 62 0
Female 0 10 22 66 2

ETHNICITY

Caucasian 2 11 19 67 1
Minority 13 7 27 47 6

ANNUAL SALES

Under $500K 8 3 19 70 0
$500K to $999.9K 3 13 25 56 3
$1 million to $2.5 million 0 13 18 69 0
$2.5 million + 0 14 23 63 0

BEEN INTERVIEWED

Yes 3 10 25 60 2
No 2 11 19 67 1

~~~~~~~~~~~~~~~
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Again, those who have sought media coverage of their business were asked whether
they feel the resulting story was accurate. As may be seen in the following table, one-third
(32%) indicate the contact resulted in no story. However, among those who got a story, those
feeling the story was accurate outnumber those feeling it was inaccurate by an eight-to-one
margin.

TABLE 9

Asked of Those Who Ever Seek Media Coverage

“Thinking about the last time you contacted the media to cover
a story related to your business, was the result an accurate
story, an inaccurate story or no story at all?

N = 175 Accurate Inaccurate
No

Story
Not
Sure

Total 55% 7% 32% 6%

GENDER

Male 50 8 33 9
Female 61 5 32 2

ETHNICITY

Caucasian 56 6 32 6
Minority 47 7 40 6

ANNUAL SALES

Under $500K 51 14 27 8
$500K to $999.9K 53 10 31 6
$1 million to $2.5 million 56 4 36 4
$2.5 million + 63 0 37 0

BEEN INTERVIEWED

Yes 60 10 27 3
No 53 4 36 7

~~~~~~~~~~~~~~~
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MEDIA SECTOR DOING THE BEST JOB COVERING BUSINESS

Asked which sector of the media does the best job covering business, half (52%)
select print, followed by online (20%), television (17%) and radio (5%).
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OVERLOOKED ISSUES IN COVERAGE OF PRIVATE COMPANIES

When asked what the media tends to overlook in its coverage of private, independent
firms,  economic issues - costs, challenges of being a business owner, the effects of the
economy and of government policies - are mentioned most, although 44 percent cannot think
of any issues that are overlooked.

TABLE 11

“In its coverage of business news, what, if anything,
does the media typically tend to overlook that is of
importance to private and independent firms?”
(PROBE & CLARIFY; RECORD ALL MENTIONS)

BUSINESS COSTS  (NET) (20%)
Cost of doing business 12
Rising taxes 3
Cost of health care/benefits 3
Cost of labor 2
Cost of supplies/fuel 2

COVERAGE (NET) (17%)
Not enough coverage of minority/women-owned 8
The truth/honest reporting 6
Success stories 2
Different kinds of businesses 1

BUSINESS OWNERSHIP  (NET) (11%)
Challenges, responsibilities, community involvement,
     changing technology, etc. 11

Effect of the economy on small/independent business 6
Effect of government policies (taxes/regulations) 

on business 6

Nothing/Don’t know 44

Total exceeds 100% due to multiple responses
~~~~~~~~~~~~~~~
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MEDIA USED FOR BUSINESS NEWS

As may be seen in the chart below, business owners and managers use an extensive
mix of media to get their business news. Interestingly, online news has caught newspapers
as the most-used medium.


